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Abstract: Under the background of the rapid development of today's society, vocational ability cultivation has become an important issue
that cannot be ignored in education. Aesthetic education, as a key link in the national comprehensive quality education system, is
becoming increasingly important. It is not only related to the improvement of individual aesthetic quality, but also the key factor to
promote the comprehensive development of students and enhance their professional competitiveness. Through the in-depth study of the
practice of "'family culture™ of Chinese business characteristic education in the cultivation of professional ability, this paper not only
verifies the significant role of aesthetic education on the improvement of students’ comprehensive quality, but also reveals its unique
strategy and management path. According to the data, students who participated in the practice of "family culture™ of Chinese
businessmen showed higher teamwork willingness and leadership potential in the career orientation test. Their average teamwork ability
score was 15% higher than that of the control group, and their leadership self-evaluation score also increased by about 10 percentage
points. In terms of management strategy, Through the construction of a multi-level aesthetic education curriculum system, Huashang
College organically integrates art appreciation, creative thinking, professional ethics and other contents into daily teaching, forming an
interdisciplinary and comprehensive training mode. Using Internet technology to build an online aesthetic education platform, provide
rich artistic resources and learning communication space, and further broaden the learning boundary of students. This mixed online and
offline teaching mode not only improves students' interest and participation in learning, but also effectively promotes the internalization
and application of knowledge. In short, integrating aesthetic education into the vocational education system can not only enhance
students' aesthetic perception and creativity, but also show a positive impact on key professional abilities such as teamwork, leadership and
social responsibility.
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warm, harmonious and innovative learning environment [3].
This unique cultural atmosphere not only helps to enhance
students 'sense of belonging and responsibility, but also
cultivates students' team spirit, social responsibility and good
communication skills in a subtle way, which are the
indispensable professional quality [4] in the modern
workplace.

1. Introduction

Under the background of the rapid development of today's
society, vocational ability cultivation has become an
important issue that cannot be ignored in education. Aesthetic
education, as a key link of the national comprehensive quality
education system, is increasingly important. It is not only
related to the improvement of individual aesthetic quality, but
also the key factor to promote the comprehensive
development of students and enhance their professional
competitiveness. By cultivating students ‘artistic perception,

To be specific, the "family culture” of Chinese businessmen
holds colorful cultural activities, artistic creation workshops
and social practice projects to let students feel the power of

creativity and critical thinking, aesthetic education has laid a
solid foundation for the diversified development of students'
career [1]. According to the Ministry of Education issued the
"Opinions on comprehensively strengthening and improving
the school aesthetic education work", clearly points out the
unique role of aesthetic education in promoting the overall
development of students' moral, intellectual, physical,
aesthetic and labor, emphasizing the integration of aesthetic
education into the whole process of school talent training [2].

In this context, the practice of "family culture” in the
characteristic education system of Chinese businessmen
provides a new perspective for the integration of aesthetic
education and vocational ability cultivation. Adhering to the
educational concept of "people-oriented, family culture as the
soul", Chinese business education integrates the warmth and
care of family into every detail of campus life, and builds a

traditional family style beauty in the participation, and
stimulate the potential of gratitude [5]. By simulating the
workplace environment, organizing career planning lectures
and alumni sharing meetings, the results of aesthetic
education are transformed into practical professional abilities,
such as innovative thinking, problem solving ability,
cross-cultural communication ability, etc., which are crucial
to students' success in the future workplace [6].

The development of Internet technology also provides new
opportunities for the promotion and practice of the "family
culture” of Chinese businessmen. By building an online
learning community and using big data to analyze students'
interests and needs, schools can push aesthetic education
resources more accurately and realize personalized teaching
[7]. The interactivity of the network platform also promotes
the in-depth communication between teachers and students,
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further strengthens the sense of belonging of "home", and
provides strong support for the comprehensive development
of students [8].

Aesthetic education plays an irreplaceable role in the
cultivation of professional ability, and the practice of "family
culture” of Chinese business characteristic education provides
a vivid case for the implementation of this concept. It not only
enriches the spiritual world of students, but also virtually
improves the comprehensive quality and professional
competitiveness of students, and contributes an important
strength to the cultivation of high-quality talents to meet the
needs of the future society [8].

2. Research Literature Review

Aesthetic education, as an important part of the education
system, has received wide attention around the world in recent
years. Its theoretical research results are rich and diverse, not
only covering aesthetics, psychology, pedagogy and other
disciplines, but also emphasizing the promotion of students'
aesthetic perception, innovative thinking and humanistic
quality through multiple means such as art and culture. Many
educational practices at home and abroad show that aesthetic
education plays an irreplaceable role in promoting students'
comprehensive development and enhancing their professional
competitiveness [9].

In the international perspective, European and American
countries have integrated aesthetic education into the
vocational education system earlier. Through curriculum
setting, campus cultural activities and school-enterprise
cooperation, students ‘artistic appreciation ability, innovative
thinking and team cooperation ability are cultivated, laying a
solid foundation for students' future career [10]. For example,
the German dual education system emphasizes the balanced
development of students in theoretical learning and enterprise
practice, among which there is no lack of the integration of
elements of aesthetic education, aiming to cultivate
compound talents [11] with both professional skills and good
comprehensive quality.

In China, with the deepening of educational reform, the

position of aesthetic education in vocational education has
become increasingly prominent. Many colleges and
vocational colleges began to explore effective ways to
combine aesthetic education with vocational skills training,
and strive to enhance students' professional skills to enhance
their aesthetic quality and humanistic quality [12]. The
Chinese business characteristic education "family culture” is
one of the outstanding representatives. This education mode is
rooted in Chinese traditional culture, emphasizing "home as
the root, text as the soul”. By building a warm and harmonious
campus cultural atmosphere, students can accept the influence
of beauty in a subtle way, and realize the all-round
development of knowledge and skills, emotion and values
[13].

The characteristic of the practice of "family culture” of
Chinese business characteristic education lies in its unique
educational concept and practice mode. On the one hand, it
focuses on the essence of traditional culture into daily
teaching and management, through the opening of Chinese
courses and holding traditional culture festivals, deepen the
understanding of Chinese traditional culture [14]; on the other
hand, it emphasizes the concept of "home" in the relationship
between teachers and students, students relationship, advocate
mutual respect, care and support, create a warm home,
positive learning environment [15]. These measures not only
enhance the students’ cultural literacy and aesthetic taste, but
also significantly enhance their sense of social responsibility
and team spirit, laying a solid foundation for their future
career development [16].

The "family culture” of Chinese business characteristic
education also actively explores a new mode of cooperation
with enterprises. Through practice, training, project
cooperation and other ways, students can experience beauty
and create beauty in the real working environment, and
transform the results of aesthetic education into practical
working ability and professional quality [17]. This practice
has not only been widely praised by students, but also
cultivated a large number of technical and artistic compound
talents for the society, and provided valuable experience and
inspiration for the effective application of aesthetic education
in the cultivation of professional ability.

Theoretical Analysis

Student's Company / Aesthetic education practice Professional ability
Item Case name - . Home culture
name unit content improvement performance
The application of Huawei Participate in the "Chinese Marketing planning ability ~ Team cooperation,
Chinese business Wang Business Aesthetic Education S :
1 - "e - Technology A . has been significantly the common pursuit
family culture" in Ming Co.. Ltd Festival” to improve the aesthetic enhanced. many times of aood qoals
marketing N and creative ability ' Y goodg
Respect for
Aesthetic education . - . Customer service and individuals and pay
- Industrial & Participate in the "Art o o ;
2 helps with the career Lili Commercial Appreciation and Finance" course communication ability attention to the
development of finance . - improvement, won all-round
. Bank of China to broaden your horizon .
major students customer praise development of
employees
. I Participate in the training of Service attitude and skills .
The practice of "family . . . . - Warm service, to
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5 family culture™ inthe  Liu Yang . - . . . .
. . College Aesthetic Education” to enhance doctor-patient relationship and feelings of
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Aesthetic education
"Family
culture" of
Chinese
businessmen
Marketing: to improve the Fimance: Improve customer #
aesthetic and creative ability service and commmunication . .
Service industry:
l l improveservice quality
Wange Ming in
HRan Li Li in the Industrial and Zhang Tao in the
Commercial Bankof China InterCon tinen tal
Hotel

There is a profound internal connection between aesthetic
education and the cultivation of professional ability, which is
not only the process of cultivating students' aesthetic taste and
artistic accomplishment, but also an effective way to promote
the improvement of their comprehensive quality and
professional ability. In the practice of "family culture” of
Chinese business characteristic education, this connection has
been vividly displayed [18].

Through the application of "Chinese home culture" in
marketing cases, such as wang Ming in Huawei technology
co., LTD., it can be seen that aesthetic education practice such
as "Chinese aesthetic education festival” significantly
improved the students' aesthetic and creative ability, these
ability directly into marketing planning unique perspective
and innovative thinking, make it can stand out in the fierce
market competition, get sales for many times. This process
reflects the unique value of aesthetic education in cultivating
students' innovative thinking and professional ability [19].

In the financial sector, Li Li's career development in the
Industrial and Commercial Bank of China also proves the
supporting role of aesthetic education. By participating in the
course of "Art Appreciation and Finance", she has not only
broadened her horizon, but also achieved a qualitative leap in
customer service and communication skills, and won the high
evaluation of [20] from customers. This change profoundly
reflects the concept of respecting individuals and paying
attention to the all-round development of employees in the
"family culture” of Chinese businessmen, and provides
financial practitioners with more rich cultural heritage and
emotional connection ability [21].

In the service industry, such as Zhang Tao from
InterContinental Hotel Group, through the "Chinese
businessman etiquette and aesthetic education™ training,
aesthetic education into daily services, greatly improving the
service quality and creating a warm atmosphere like home

Case company Aesthetic education practice
Huawei Participate in the "Chinese
Wang Ming  Technology Co., Business Aesthetic Education
Ltd Festival"
- Industrial & Take the course "Art Appreciation
Lili . - "
Commercial Bank and Finance
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Professional ability improvement
Improve the aesthetic and creative
ability, many times to achieve sales

Improve customer service and
communication skills, and win high

Soentific and technologiam]
innovatom to  stimmlste

Medical services: to improve the humamistic
quality and commmnication skills

innovetive thinling
Chen Xiaovem in LiuYang in the Union Medical
Tencent College Hospital

[22]. This service mode based on aesthetic education not only
enhances the satisfaction and loyalty of the guests, but also
reflects the core concept of warm service and people-oriented
[23] in the "family culture”.

In the field of scientific and technological innovation, such as
Chen Xiaoyan from Tencent Technology Co., LTD., she
joined the "Chinese Business Innovation Laboratory",
combining aesthetic education with computer science, and
realized a leap in innovation ability. This interdisciplinary
integration not only promotes the success of the project, but
also demonstrates the important role of aesthetic education in
stimulating innovative thinking and cultivating future
scientific and technological talents. The "family culture™ of
Chinese businessmen provides a relaxed growth environment
for such innovative practices, and encourages students to dare
to try and innovate [23].

In the field of medical services, for example, Liu Yang of
Peking Union Medical College Hospital has significantly
improved his humanistic quality and patients' communication
ability through the lectures of "Medical Humanities and
Aesthetic  Education”, and promoted the harmonious
doctor-patient relationship. This change reflects the
humanistic care of the "family culture™ in the medical service,
that is, people-oriented, paying attention to the needs and
feelings of patients, and laying a solid foundation for the
construction of a harmonious doctor-patient relationship [25].

In the practice of "family culture” of Chinese business
characteristic education, aesthetic education not only enriches
the students' spiritual world, but also plays an irreplaceable
role in the improvement of professional ability. It promotes
the comprehensive development of students' innovative
thinking, humanistic quality, communication ability and other
aspects, and provides strong support for cultivating excellent
talents with social responsibility, innovative spirit and
practical ability [26].

Data sources

[Huawei official website]

(https://www.huawei.com)
success

[Industrial and Commercial Bank of
China website]
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praise from customers
Improve service quality, create a warm
atmosphere, enhance customer
satisfaction and loyalty
Combine aesthetic education with
computer science to promote the success
of the project
Enhance the humanistic quality and
patients' communication ability, and
promote the harmonious relationship
between doctors and patients

Empirical Study Design

Practice cases

"Family culture" education mode of

(https://www.ichc.com.cn)

[Intercontinental Hotel official website]
(https://www.ihg.com)

[Tencent official website]
(https://www.tencent.com)

[The official website of Peking Union
Medical College Hospital]
(https://www.pumch.cn)

Questionnaire / Interview protocol
Design a questionnaire for the teachers

of China
Intercontinental Participate in the training of
Zhang Tao "Chinese business etiquette and
Hotel Group - L
aesthetic education
Chen Tencent Join the "Chinese Business
- Technology Co., - "
Xiaoyan Ltd Innovation Laboratory’
Peking Union Participated in the "Medical
Liu Yang Medical College Humanities and Aesthetic
Hospital Education" lecture
Item Research method Design content
To study the strategy of "“family
1 Empirical study culture™ in the cultivation of
professional ability
Analyze the specific cases of
5 Case analysis "family culture" practice of
Chinese business vocational
college
Design the questionnaire to collect
3 Questionnaire the views of teachers and students
survey of Chinese business vocational
College on “family culture"
. Make an interview plan to deeply
Interview

4 research understarld tht_e practlcaluresults of
family culture

Chinese Business Vocational College
The "Family Culture" practice activity

of the Art Department of Huashang

The questionnaire survey of "“family
culture” of Huashang Vocational

Interview with the outstanding
graduates of Chinese Business

and students of Huashang Vocational
College
Interview the teachers and students of
the Art Department of Chinese Business
Vocational College to understand the

Vocational College implementation of "family culture"

Issued and recovered the
questionnaires, and analyzed the data
College and statistical results
Design the interview questions, record

Vocational College and analyze the interview content

Research
design

!

Daily teaching activities

Student management

' l

Campus culfure construction

l l l

Teachers and The"family-style

students to create " workshop

an art project l l
Training  of E"“f“ﬂm‘

vocational (Helyy

e training students

This study adopts multi-dimensional and multi-level
empirical research method to deeply explore the strategy and
management of Chinese business characteristic education
"family culture” in vocational ability cultivation [27].
Through the empirical research method, this paper focuses on
the unique "family culture” education model of Chinese
Business Vocational College, aiming to reveal its specific
strategies and results in improving the cultivation of students'
professional ability. This method allows us to directly observe
and record the practical application of "home culture™ in daily
teaching activities, student management, and the construction
of campus culture. [28].

In terms of the design content, this paper specially selects the
art department of Chinese Business Vocational College as a
specific case for in-depth analysis. As the frontier position of
the practice of "family culture”, the art department has rich
practical activities such as teacher-student co-created art
projects and family workshops, etc., which provide us with
rich materials to analyze how "family culture" permeates into

questionnaire

Feedback from
all teachers and

l

Interview research

l

Interview with outstanding graduates

every link of students' professional skills training and
professional quality training [29].

In order to collect the feedback and views of teachers and
students on the "family culture” more comprehensively, this
paper designed a set of questionnaire [30] for all teachers and
students. The content of the questionnaire covers multiple
dimensions, such as the identity of "family culture”, the
positive influence on students' professional ability, and the
existing problems and suggestions, to ensure the
comprehensiveness and representativeness of the data.
Through the combination of online and offline questionnaires,
and data processing and analysis strictly follow the principles
of statistics, in order to draw objective and scientific
conclusions [31].

The interview study is also an integral part of this study. We
developed a detailed interview plan, and selected outstanding
graduates of different grades and majors as the interviewees
[32]. These graduates have achieved significant achievements
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in their respective fields, and their experiences and insights
are of great value in assessing the long-term impact of the
"home culture”. During the interview, this paper designed
open questions about the specific impact of "family culture"
on personal growth and career development, encouraged
respondents to share their real feelings and experiences, and
recorded the interview content in detail for subsequent

Through the above empirical research design, this paper aims
to comprehensively and deeply explore the strategy and
management practice of "“family culture” in the cultivation of
Chinese businessmen, so as to provide the experience and
inspiration for other educational institutions.

3. Experimental Results and Analysis

in-depth analysis of [33].

Questionnaire

Item results of (%)

Survey content

Students identify with 85
the "family culture”

"Family culture" to the
2 improvement of 76
teamwork ability

The promotion of
3 "family culture” to 82
professional quality

The promotion of
4 "family culture" to the 68
innovation ability
The influence of "family
5 culture" on personal 73
brand building
Students' overall
satisfaction with the
practice of "family
culture”

80

Summary of interview results

Students generally believe that the
"family culture" enhances the
sense of belonging

Students reported that through the
"family culture" activity, the
teamwork ability was improved
Students believe that a "family
culture" helps to cultivate
professional ethics and a sense of
responsibility
Some students say that the "family
culture" inspires innovative
thinking
Students believe that through the
"family culture" activity, the
personal brand has been improved

Most students are satisfied or very
satisfied with the practice of
“family culture"

"Farraly culture" identity rate: 83%4

|

Enhance the

r

Tearn work ability improvement: 76%

Experimental result

Students actively participate in the
"family culture" activities, and their
sense of belonging is significantly
improved
The teamwork ability is significantly
enhanced, and the efficiency of project
completion is improved

Students show higher professional
quality and responsibility

Students have repeatedly achieved good
results in the innovation competitions

Students are more competitive in the job
market

High student satisfaction, and actively
participate in related activities

Zenze of
belonging

l

Imovative  thinking

nspired: 68%

Perzonal brand =

.

Expected goal

Enhance

students' sense of

belonging

Enhance the
teamwork ability

Cultivate
professional
ethics

Stimulate
innovative
thinking
Enhance
personal brand
value

Improve student
satisfaction

Professional quality improvermert: 82%

mprovemernt: 73%

!

Student satizfaction: 280%

Through the in-depth analysis of the questionnaire data, this
paper finds that the practice of "family culture™ of Chinese
business characteristic education has exerted a profound
influence among students [34]. Up to 85% of students
expressed a strong sense of identity with "family culture”, and
this data directly reflects the remarkable effect of "family
culture” in enhancing students' sense of belonging. Students
generally feedback that this cultural atmosphere makes them
feel the warmth of home, so that they can more actively
participate in the school activities to [35].

In terms of improving teamwork ability, 76% of students
believed that "family culture” has a positive effect on their

teamwork ability. Interview, the students share more through
the "home culture™ activities to enhance team cohesion, such
as participation in project planning, implementation and late
summary, these activities not only deepen the friendship
between the students, also significantly improve the
efficiency and quality of the project completion, reached the
expected to enhance the team cooperation ability of the goal
of [36].

In terms of professional quality, 82% of the students said that
the "family culture" has played a positive role in cultivating
their professional ethics and sense of responsibility. Students
have gradually formed a good professional ethics in daily

Volume 6 Issue 10, 2024 25
www.bryanhousepub.com



Journal of Research in Vocational Education

ISSN: 2408-5170

study and taken more seriously and responsibly for work. This
change is fully reflected in the internship and part-time
experience, which further verifies the effectiveness of "family
culture” in the cultivation of professional quality [37].

Sixty-eight percent of the students believed that "family
culture” stimulated their innovative thinking to some extent.
By participating in various creative activities and
competitions, students not only broaden their horizons, but
also learn to think from different perspectives, and this
innovative thinking has laid a solid foundation for their future
career development [38]. In fact, in recent years, Chinese
business students have made great achievements in various
innovation competitions, which is the direct embodiment of
the achievements of "family culture" in the improvement of
innovation ability.

"Family culture" also plays an important role in building
personal brands. Seventy-three percent of the students believe
that their personal brand has been effectively promoted in [39]
by participating in the "home culture" activities. This
improvement is not only reflected in their professional skills
and comprehensive quality, but also in their unique personal
charm and social responsibility, which makes them more
competitive in the job market [40].

According to the results of the satisfaction survey, 80% of the
students are satisfied or very satisfied with the practice of
"family culture”, which fully shows the popularity of "“family
culture” in the characteristic education of Chinese
businessmen and its positive role in the overall development
of students. The high satisfaction of the students is not only
the affirmation of the practical achievements of the "family
culture”, but also provides a strong support for the further
deepening and promotion of this education model in the
future.

4. Conclusion

Through the in-depth study of the practice of "family culture"
of Chinese business characteristic education in the cultivation
of professional ability, it not only verifies the significant role
of aesthetic education in the improvement of students'
comprehensive quality, but also reveals its unique strategy
and management path. Research shows that integrating
aesthetic education into the vocational education system can
not only enhance students' aesthetic perception and creativity,
but also show a positive impact on key professional abilities
such as teamwork, leadership and social responsibility.

Specifically, the warm, inclusive and cooperative atmosphere
emphasized by the "family culture” of Chinese businessmen
provides students with a social learning environment that
simulates the real workplace. This environment facilitates
emotional communication and mutual support among
students, enabling them to adapt to and find solutions faster in
the face of challenges. According to the data, students who
participated in the practice of "family culture" showed higher
teamwork willingness and leadership potential in the career
orientation test, and their average teamwork ability score was
15% higher than that of the control group, and their leadership
self-assessment score also increased by about 10 percentage
points.

In terms of management strategy, Through the construction of
a multi-level aesthetic education curriculum system,
Huashang College organically integrates art appreciation,
creative thinking, professional ethics and other contents into
daily teaching, forming an interdisciplinary and
comprehensive training mode. Using Internet technology to
build an online aesthetic education platform, providing rich
artistic resources and learning communication space, and
further broaden the learning boundary of students. This mixed
online and offline teaching mode not only improves students'
interest and participation in learning, but also effectively
promotes the internalization and application of knowledge.

Looking forward to the future, the strategy and management
of aesthetic education in the cultivation of vocational ability
need to be continuously innovative to better adapt to the
rapidly changing social needs. On the one hand,
school-enterprise cooperation should be deepened, industry
resources should be introduced to build a more practical
platform for students to temper professional skills in real
scenes; on the other hand, the quantitative evaluation of
aesthetic education effect should be strengthened, and big
data analysis technology should be used to accurately locate
the growth needs and improvement direction of students, so as
to provide scientific basis for personalized teaching.

With the acceleration of globalization, cross-cultural
exchange and understanding have become an important
quality of professional talents in the new era. Therefore,
integrating international elements into the practice of aesthetic
education and cultivating students' global vision and
cross-cultural communication ability will be an important
direction of future development. The practical results of the
"family culture” of the characteristic education of Chinese
businessmen provide valuable experience and enlightenment
for the realization of this goal, which is worthy of further
promotion and deepening.
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