
 

Journal of Research in Vocational Education                           ISSN: 2408-5170

www.bryanhousepub.orgwww.bryanhousepub.com

  
  
   

 

                       Volume 6 Issue 7, 2024Volume 6 Issue 8, 2024   

  
  

Research on the Innovation of Tourism Management 

Curriculum in the Context of Smart Tourism 
  

Rui Jiang, Xiaowei Zhang 
 

School of Cruise and Art Design, Jiangsu Maritime Institute, Nanjing, Jiangsu, China 

 

Abstract: With the rise of smart tourism, tourism management courses are facing new challenges and opportunities. This article aims to 

explore innovative research on tourism management courses in the context of smart tourism. Through an in-depth analysis of the current 

status and deficiencies of tourism management course offerings, combined with the development trend of smart tourism, this article 

proposes targeted course innovation strategies. Research results show that integrating smart tourism elements into course design can not 

only enhance students' practical abilities but also better adapt to the needs of industry development. The research in this article provides a 

valuable reference for the reform and innovation of tourism management courses.  
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1. Introduction 
 

In recent years, with the rapid development of information 

technology and continuous improvement of intelligence level, 

smart tourism has become a new trend in tourism industry 

development. Through the use of advanced information 

technology, smart tourism provides tourists with more 

convenient and personalized travel services, greatly enriching 

the travel experience. However, this transformation also poses 

new requirements for tourism management education. 

Traditional tourism management courses can no longer fully 

meet the talent training needs in the context of smart tourism, 

making course innovation particularly important. 

 

This article aims to explore how to innovate tourism 

management courses in the context of smart tourism to meet 

the new demands of industry development. Through in-depth 

research and analysis, we hope to find a more practical course 

design plan that can enhance students' comprehensive 

qualities, contributing to the educational reform of tourism 

management. Simultaneously, this article also hopes to guide 

students to better understand and grasp the development trend 

of smart tourism through course innovation, laying a solid 

foundation for their future careers. 

 

2. Overview and Development Trend of Smart 

Tourism 
 

2.1 Definition and Characteristics of Smart Tourism 

 

Smart tourism refers to a new form of tourism that utilizes 

modern information technologies, such as big data, cloud 

computing, and the Internet of Things, to optimize the travel 

experience and enhance service efficiency. Its characteristics 

include a high degree of informatization, intelligence, 

convenience, and interactivity, enabling it to provide more 

personalized and high-quality tourism services to visitors. 

Through smart tourism, visitors can more easily access travel 

information, enjoy automated travel services, and engage in 

deeper interactions with tourist destinations, thereby 

enhancing the overall travel experience. 

 

2.2 Development History of Smart Tourism 

 

The development of smart tourism can be divided into several 

stages. Initially, smart tourism focused on simple information 

technology applications, such as electronic tickets and online 

booking systems, providing basic convenience for visitors. 

With the rise of mobile internet, smart tourism entered a new 

stage of development, where mobile applications such as 

mobile payments and location-based services became 

standard features. Nowadays, driven by technologies like big 

data, cloud computing, and artificial intelligence, smart 

tourism has moved towards a higher level of intelligence, 

providing more precise and personalized services to visitors. 

 

2.3 Future Trends and Challenges of Smart Tourism 

 

Smart tourism is heading towards a more intelligent, 

personalized, and sustainable future. The integration of 

technologies like the Internet of Things and virtual reality will 

bring a more immersive travel experience to visitors. 

Meanwhile, utilizing big data and artificial intelligence, smart 

tourism is expected to achieve personalized services tailored 

to each visitor. However, this development process also faces 

challenges such as rapid technological updates, data security 

and privacy protection, integration with traditional tourism, 

and infrastructure construction. To overcome these challenges, 

governments, enterprises, and research institutions need to 

work together to promote continuous innovation and 

development in smart tourism. 

 

3. Analysis of the Current Situation of Tourism 

Management Courses 
 

3.1 Overview of Domestic Tourism Management 

Professional Course Settings 

 

The curriculum for domestic tourism management programs 

typically includes core courses such as fundamentals of 

tourism, hotel management, travel agency operation and 

management, and tourist attraction planning and development. 

These courses aim to equip students with basic theoretical 

knowledge and practical skills in the tourism industry, laying 

a solid foundation for their future development in the field. 

Additionally, to broaden students' knowledge and enhance 

their practical abilities, many universities offer elective 

courses like tourism marketing, tourism regulations, and tour 
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guiding services, and encourage students to participate in 

internships and practical activities. 

 

3.2 Current Issues in Tourism Management Professional 

Courses 

 

Despite the relatively comprehensive curriculum of tourism 

management programs, there are still some issues. Firstly, 

some course content is overly theoretical and detached from 

the latest developments in the actual tourism industry, making 

it difficult for students to apply what they have learned to 

practical work. Secondly, some universities lack innovation in 

their curriculum, failing to keep up with new changes and 

demands in the tourism industry, such as insufficient training 

in knowledge and skills related to emerging fields like smart 

tourism and ecotourism. Finally, practical teaching is 

relatively weak, and students lack sufficient practical 

opportunities to consolidate and deepen their theoretical 

knowledge. 

 

3.3 Student Feedback and Demands on Course Settings 

 

Students have their own feedback and demands regarding the 

curriculum of tourism management programs. They generally 

hope that the courses can be more closely aligned with 

industry realities, incorporating content related to the latest 

trends in the tourism industry. Simultaneously, students aspire 

for more practical opportunities to transform their knowledge 

into practical skills through field visits, internships, and other 

means. Furthermore, they suggest adding some 

interdisciplinary courses, such as the combination of tourism 

and culture, tourism and environmental protection, to broaden 

their knowledge horizons and lay a broader foundation for 

their future career development. 

 

4. Analysis of the Demand for Tourism 

Management Courses in Smart Tourism 
 

4.1 Requirements of Smart Tourism for Talents 

 

With the rise of smart tourism, the demand for talent in the 

tourism industry is also undergoing transformation. Smart 

tourism emphasizes the application and innovation of 

information technology. Therefore, it requires practitioners to 

not only possess traditional tourism management and service 

skills but also have a certain level of information technology 

literacy. This means that students majoring in tourism 

management need to master skills such as data analysis, 

online marketing, and e-commerce, so as to better utilize 

advanced technologies like big data and cloud computing to 

improve the quality and efficiency of tourism services. 

Additionally, innovative thinking and the ability to integrate 

interdisciplinary knowledge have become essential qualities 

for talents in the era of smart tourism, to adapt to the rapidly 

changing market environment and increasingly diverse needs 

of tourists. 

 

4.2 Strategies for Tourism Management Courses to 

Address the Challenges of Smart Tourism 

 

Facing the challenges brought by smart tourism, tourism 

management courses need to be adjusted and innovated 

accordingly. Firstly, the courses should include information 

technology-related content, such as data analysis techniques 

and tourism e-commerce platform operations, to enhance 

students' ability to apply smart tourism tools. Secondly, 

practical teaching should be strengthened through methods 

like school-enterprise cooperation and the establishment of 

training bases, allowing students to master relevant skills for 

smart tourism through practice. Additionally, students should 

be encouraged to participate in innovative projects and 

tourism technology competitions to cultivate their innovative 

awareness and practical abilities. Through these strategies, 

tourism management courses can better adapt to the 

development trend of smart tourism and cultivate high-quality 

talents that meet industry demands. 

 

4.3 The Importance of Aligning Course Settings with 

Industry Demands 

 

In the context of smart tourism, aligning the settings of 

tourism management courses with industry demands is 

particularly important. Only by closely following industry 

trends and market demands can the courses cultivate 

professionals who truly meet the requirements of the times. 

By communicating and cooperating with experts inside and 

outside the industry, understanding the latest industry 

developments and technological applications, and timely 

adjusting course content and teaching methods, it can ensure 

that the knowledge students learn matches the actual work 

requirements. This alignment not only helps enhance students' 

employability but also provides strong talent support for the 

sustainable development of the tourism industry. 

 

5. Innovative Strategies for the Curriculum of 

the Tourism Management Major 
 

5.1 Integrate the Essence of Smart Tourism and Update 

Course Content 

 

With the rapid development of smart tourism and its 

increasingly prominent role in modern tourism, we deeply 

recognize the necessity of integrating the essence of smart 

tourism into tourism management courses. Smart tourism not 

only represents the development trend of the tourism industry 

but also leads the direction of industry innovation and 

transformation. 

 

To closely follow this trend and cultivate more competitive 

tourism management talents, we must deeply integrate the 

core concepts and technical applications of smart tourism into 

professional courses. By updating the course content and 

introducing cutting-edge knowledge and practical skills of 

smart tourism, we can ensure that students master 

professional literacy closely connected with the future 

development of the industry. 

 

5.2 Subvert Tradition and Promote Innovation in 

Teaching Methods and Means 

 

Innovation in teaching methods and means is crucial in 

tourism management courses. We should abandon traditional 

cramming teaching methods and actively explore and adopt 

more vivid and interactive teaching methods. For example, 

various forms such as case studies, group discussions, and 

role-playing can be used to stimulate students' interest in 
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learning and cultivate their critical thinking and 

problem-solving abilities. At the same time, modern 

information technology means, such as multimedia teaching 

and online teaching, can provide students with richer and 

more three-dimensional learning resources, further improving 

teaching effectiveness. 

 

5.3 Gain True Knowledge Through Practice and 

Strengthen Practical Teaching 

 

Practical teaching is an indispensable part of tourism 

management courses. Through practical teaching, students 

can combine theoretical knowledge with practical operations 

to better understand and master professional skills in tourism 

management. Therefore, we should strengthen the design and 

implementation of practical teaching links and provide more 

practical opportunities for students. For example, students can 

be arranged to intern in tourism enterprises, participate in the 

planning and operation of tourism projects, or organize 

students to conduct market research and planning practices. 

These practical experiences can not only enhance students' 

professional skills but also help cultivate their teamwork and 

innovation abilities. 

 

5.4 Diversified Evaluation to Fully Measure Student 

Ability 

 

Constructing a diversified evaluation system is crucial in 

tourism management courses. Traditional single assessment 

methods cannot fully reflect students' true abilities and 

learning outcomes. Therefore, we should adopt multiple 

evaluation methods, such as classroom performance, 

homework completion quality, group projects, and practice 

reports, to comprehensively measure students' abilities. 

Simultaneously, industry experts and enterprise evaluations 

can be introduced to make the evaluation more objective and 

practical. This diversified evaluation system can not only 

more accurately reflect students' learning but also help 

stimulate their learning motivation and promote their 

comprehensive development. 

 

6. Implementation and Guarantee of 

Curriculum Innovation Strategies 
 

6.1 Construction and Training of the Teaching Team 

 

To improve the teaching quality of tourism management, it is 

crucial to build a high-quality, professional teaching team. 

Firstly, we need to select teachers with rich teaching 

experience, profound professional knowledge, and a good 

teaching attitude through a rigorous selection mechanism. At 

the same time, teachers are encouraged to participate in 

domestic and international academic exchanges to broaden 

their horizons and understand the latest teaching concepts and 

methods. 

 

In terms of teaching team training, internal and external 

training activities should be organized regularly to enhance 

teachers' teaching skills and professional knowledge. For 

example, industry experts can be invited to give lectures, 

sharing industry trends and practical experience. Teachers can 

also be organized to participate in educational technology 

training to learn how to use modern information technology to 

improve teaching effectiveness. 

 

6.2 Integration and Optimization of Teaching Resources 

 

Teaching resources are an important support for teaching 

activities. To fully utilize and optimize teaching resources, we 

need to sort out and evaluate existing teaching resources such 

as textbooks, lesson plans, and multimedia courseware. 

Outdated or low-quality resources should be eliminated, and 

high-quality resources that meet current industry needs and 

teaching goals should be supplemented and updated. 

 

In addition, we should actively develop online teaching 

resources, such as online courses and virtual laboratories, to 

provide students with more convenient and diverse learning 

paths. At the same time, strengthening resource sharing with 

other universities or institutions can achieve complementary 

teaching resource advantages through cooperation and 

exchange. 

 

6.3 Selection of Cooperative Enterprises and 

Collaborative Education Mechanism 

 

School-enterprise cooperation is an effective way to improve 

the practical teaching level of tourism management. When 

selecting cooperative enterprises, we should focus on their 

industry status, business strength, and willingness to 

cooperate, ensuring that they can provide high-quality 

practical opportunities and professional guidance. 

 

In terms of collaborative education, we need to work with 

enterprises to develop practical teaching plans, clarifying 

teaching goals and requirements. By organizing students to 

intern in enterprises and participate in projects, they can 

master professional knowledge and improve their 

professional skills in practice. At the same time, enterprises 

are encouraged to participate in the school's curriculum and 

teaching reform, forming a good mechanism for 

school-enterprise collaborative education. 

 

6.4 Policy and Institutional Support and Guarantee 

 

To ensure the smooth progress of tourism management 

teaching, policy and institutional support and guarantees are 

indispensable. Firstly, the school should introduce relevant 

policies to clarify the training objectives, curriculum settings, 

and teaching resource allocation requirements of the tourism 

management major, providing macro guidance for 

professional teaching. 

 

Secondly, a sound incentive mechanism should be established 

to encourage teachers to actively participate in teaching 

reform and scientific research activities, improving their 

teaching level and research capabilities. For example, 

teaching excellence awards and scientific research 

achievement awards can be established to commend and 

reward teachers who have made outstanding achievements in 

teaching and scientific research. 

 

7. Conclusions 
 

This study focuses on the innovation of tourism management 

courses in the context of smart tourism. It begins with an 
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overview of the definition, characteristics, and development 

trends of smart tourism, and provides a deep analysis of the 

current status and existing problems of tourism management 

courses. In response to the talent demand of smart tourism, the 

study proposes strategies for tourism management courses to 

meet the challenges, emphasizing the importance of aligning 

course offerings with industry needs. Based on this, a series of 

innovative course strategies are proposed, including the 

introduction of smart tourism-related course content, 

innovative teaching methods, enhanced practical teaching, 

and the establishment of a diversified evaluation system. To 

ensure the effective implementation of these innovative 

strategies, specific support measures are also put forward in 

terms of teaching teams, teaching resources, partner 

enterprises, policies, and institutions. Overall, this study aims 

to provide theoretical support and practical guidance for the 

reform and innovation of tourism management courses to 

adapt to the needs of smart tourism development. 
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