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Abstract: Green businesses or sustainable businesses are economic opportunities that have minimal negative impact and potential 

positive impacts on the environment, community, society and economy, and such business ventures also strive to enhance the bottom 

line. Furthermore, the global net-zero 2050 challenge involves decreasing worldwide carbon dioxide emissions to net zero by 2050, along 

with endeavors to restrict the long-term rise in average global temperatures to 1.5˚C. This consequently impacts business activities which 

cause environmental damage, hence, leading to the transformation in the economic impacts on product demand, capital allotment, 

expenses and job opportunities across energy and land-use strategies. This report highlights the virtues associated with green 

businesses, varied types of green business initiatives and the concept of green marketing. Going deeper into green business strategies, it 

further discusses the global concern of drowning in plastic pollution associated with single-use plastic packaging, suggesting 

sustainability views on reusable packaging options and bringing to attention various options related to the scientific disposal of 

hazardous industrial waste, thereby diminishing the emissions of toxic and greenhouse gases, and decreasing environmental pollution. 

The white paper concludes with the obstacles green businesses encounter to achieve the net zero 2050 scenario - the transitional 

challenge. 

 

Keywords: Green Business, marketing, sustainability, environmental management  

 

Virtues Related to Green Businesses   

 

Socially responsible decisions are the cornerstones of green 

business techniques. Such businesses underline ethical 

consumerism, manufacture safe and non-toxic products and 

aspire to support the well-being of the community as a 

whole. Green businesses are sustainable business ventures 

which pursue utilizing environmentally friendly processes 

—  for manufacturing final products, sourcing raw materials, 

packaging, marketing and labelling purposes as well as for 

delivery services. All such corporations strive to reduce - 

carbon footprints, global warming, waste accumulation and 

harmful emissions of non-biodegradable waste or pollutants 

which unfavourably affect land, water, air and life on our 

planet. Green businesses along with their economic activities 

believe in taking measures to stimulate afforestation, 

improve soil fertility, utilize clean renewable energy 

resources and practice water conservation techniques. Such 

organizations associate with eco-friendly supply chains from 

the beginning to the end of the production process and 

reduce manufacturing as well as social costs. Examples of 

green businesses are spread over all industries: sustainable 

housing, recycled products, eco-friendly cleaning detergents, 

non-toxic dyes, solar energy equipment, motion sensor 

lighting, LED lighting, power-saving electronic devices, etc. 

Figure 1 illustrates the advantages of green business activity.  
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Source: The net zero transition, McKinsey and Company, 2022 

 

 
Figure 1: Benefits of Green Businesses 

Source: Ministry of the Environment + Business 

 

Even though green businesses seem to be costly in their 

initial stages, the long-term impacts on human health and the 

environment have changed both producer and consumer 

decisions, bending them towards sustainable business 
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activities. Listed here are a few benefits related to green 

business strategies.  

 

Environmental benefits: Eco-friendly businesses utilize 

clean renewable alternative energy resources, preserve 

natural resources, mitigate pollutants and prevent global 

warming, hence safeguarding the environment for future 

generations. It believes in sustainability and the effective 

usage of resources. Refer to Figure 2 which depicts the rise 

in the emissions of carbon dioxide and other greenhouse 

gasses have increased since 1970. Furthermore, Figure 3 

portrays the top ten global emitters of carbon dioxide and 

methane emissions, which account for 62% and 49% 

respectively of these gas emissions. Hence, initiating green 

businesses will aid in diminishing the impact of these 

greenhouse gasses which raise global temperatures and 

negatively impact human health and the environment.  

 

 
Figure 2: Emissions of carbon dioxide and other greenhouse gasses (methane and nitrous oxide) have increased since the 

1970s 

Source: Friedlingstein et al.; Global Carbon Budget 2021; Earth System Science Data, 2021; Emissions Database for Global 

Atmospheric  

Research v6.0, May 2021; Crippa et al., 2021; Liu et al., 2020; McKinsey Global Institute analysis 
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Figure 3: The top ten emitters account for 62% of global carbon dioxide emissions and 49% of methane emissions 

Source: EMIT database by McKinsey Sustainability Insights (September 2021); McKinsey Global Institute analysis 

 

Financial advantages: Energy-conservative technology and 

mechanisms decrease manufacturing expenses in the long 

run, hence boosting earnings for producers and decreasing 

the final price for buyers. 

 

Customer satisfaction: Eco-friendly green characteristics 

of merchandise attract more buyers towards it, as they 

deliver significant satisfaction to consumers.  

Health advantages: Consumption or final disposalof eco-

friendly and biodegradable merchandise doesn’t produce 

negative externalities on human health.  

 

Recycling prospects: Eco-friendly merchandise can be 

recycled and associations can establish recycling centres 

within their factories to decrease garbage accumulation. 
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Also, recycling packaging materials are utilized often to 

develop a lesser burden on the environment and economy.  

 

Tax benefits and subsidies: To promote green business 

initiatives taxliabilities are reduced and such businesses 

receive subsidies and tax credits for producing and 

marketing eco-friendly products and services.  

 

 
Figure 4: Concepts related to green business 

Source: A Complete Guide on Green Marketing, Its Importance & Benefits 
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Figure 5: Utilizing green business strategies for multiple industries the international aspirations to reduce harmful carbon 

dioxide and methane emissions by nearly 50% by 2030 and to net zero by 2050 

Source: Network for Greening the Financial System scenario analysis 2021 phase 2 (Net Zero 2050 scenario) REMIND-

MAgPIE model; McKinsey Global Institute analysis 

 

Green Business Initiatives  

Listed in this section are examples of different green 

businesses globally and how existing businesses can choose 

several opportunities to going green. Refer to Figures 6, 7, 8 

and 9 for a detailed understanding.  

 

Types of green business ventures followed in India: 

1) Green Architecture  

2) Organic Food & Drinks 

3) Alternative Energy  

4) Eco-Fashion  

5) Beauty & Personal Care 

6) Green Automobiles  

7) Waste Management  

8) Eco-Tourism  

9) Herbal Medicine  

10) Organic Agriculture  

11) Water Conservation & Treatment  

12) Eco-friendly Packaging  

13) Green Media  

14) Green Gadgets  
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Figure 6: Global trends to initiate green business activities in various sectors to attain the net zero target by 2050 

Source: NGFS Net Zero 2050 scenario using REMIND-MAgPIE (phase 2); Vivid Economics; McKinsey Sustainability 

Insights; McKinsey Global Institute analysis 
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Figure 7: The trends to initiate green business activities in various sectors to attain the net zero target by 2050 

Source: NGFS Net Zero 2050 scenario using REMIND-MAgPIE (phase 2); Vivid Economics; McKinsey Sustainability 

Insights; McKinsey Global Institute analysis 
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Figure 8: List of green initiatives taken by Indian business organizations 

Source: Going Green in Business-A Study on the Eco-friendly Initiatives towards Sustainable Development in India 
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Figure 9: Green business strategies used by different economic sectors 

Source: Green Marketing 

 

Concept of Green Marketing  

Enriched awareness of environmentally friendly matters has 

directed an evolution in both producer and consumer 

behaviour towards a green lifestyle. Green marketing, which 

strives to safeguard the ecological environment, is a 

procedure that entails endeavours to create perceptivity 

among manufacturers, marketers and buyers towards green 

merchandise and eco-friendly services in business and 

consumption patterns. It is a diversified advertisement 

method which demonstrates the adoption of ingenious 

product manufacturing techniques and transformations, 

energy-saving technologies and recycled packaging 

materials and prevents the disposal of hazardous products.  

  
Figure 10: Essentials of Green Marketing 

Source: A Complete Guide on Green Marketing, Its 

Importance & Benefits 

 

 
Figure 11: The 4 P’s Of Green Marketing 

Source: Green Marketing 
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The following factors listed in this section examine the 

heightened market reliance on green merchandise:  

 

Green consumerism: More and more production of 

environmentally friendly products has stimulated the Green 

Business Revolution. Buyers as well as manufacturers are 

gradually promoting greenness into their lifestyles 

evaluating considerations on health, product purity and 

quality. 

 

Corporate Social Responsibilities (CSR): Awareness has 

evolved to underscore environmental advantages to be 

clubbed jointly with corporate culture and financial 

significance has been assigned to environmental 

deterioration, namely Natural capital cost. Companies have 

begun discovering end solutions by trading effluents to the 

environment by recycling waste into valuable inputs for 

additional production activities.   

 

Eco-friendly regulations: Policies and laws are framed by 

government administrations to safeguard consumer welfare 

and to stimulate environmentally friendly matters such as 

waste management, limit the production and distribution of 

toxic products, audit the usage of water resources and other 

natural resources and efforts to diminish air, soil and water 

pollution. 

 

Formulatingeco-friendly technology: Progressin 

manufacturing strategies and innovation has directed the 

extraordinary production of environmental-friendly 

products. Multiple enterprises have utilized fresher 

processes to revise production, marketing, distribution, use 

and aftermath of production and consumption practices.  

 

Competitive enthusiasm: The notion of rising greenism has 

provided a greater edge to those producers who are 

following environmental-friendly procedures. For example, 

McDonald’s changed their clamshell packaging to waxed 

paper, with consumer apprehension about polystyrene 

production and ozone depletion.  

 

Green marketing has been an effective tool regarding the 

need for all of us to be more aware of how our lifestyle has 

impacted our environment. Green consumerism has brought 

about tremendous changes to sustainable development, as 

consumers have started preferring green products despite 

higher prices. Also, government regulations to protect 

natural resources have helped to grow eco-friendly business 

practices. Producer social responsibilities have played a 

positive role in designing green products as well as dealing 

with the aftermath of harmful emissions of manufacturing 

processes and disposal of products.  

 

Despite industries, governments, civil societies and 

consumers responding to handling disequilibrium between 

economic profit and environmental benefit, there is an 

immediate need for the calculation of environmental 

liabilities and natural capital costs related to economic 

activities. Every business should conduct a SWOT analysis 

to review the impact of business on the environment.  

Drowning In Plastic Pollution: Single-Use Plastic 

Packaging  

Green business strategies aim to diminish the use of plastic 

utilisation in its activities. Since 1964, plastic production has 

risen approximately 20 times till 2014, reaching 311 million 

tonnes in 2014. Refer to Figure 12. Plastic production is 

anticipated to reach twice as much again in 20 years and 

almost quadruple by 2050. Plastic production and 

consumption have set off all alarms.  

 

 
Figure 12: Global growth in plastic production from 1950-

2014 

Source: PlasticsEurope, Plastics – the Facts 2013 (2013); 

PlasticsEurope, Plastics – the Facts 2015 (2015) 

 

According to the ―Plastic and Climate‖ report published in 

2019, the production and incineration of plastic would 

contribute to the production of 850 million tonnes of carbon 

dioxide and by 2050 this could be increased to 56 billion 

tonnes, which would be 15% of the earth’s carbon budget. 

The emission of greenhouse gasses by this process leads to 

global warming. Refer to Figure 13 and 14 which discusses 

the negative externalities related to single-use plastic and 

anticipated plastic production 

 

 
Figure 13: Negative externalities related to single-use 

plastic from 2014-50 

Source: lessplastic.org.uk 
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Figure 13: Plastic production and waste-related externalities 

Source: WEF_The_New_Plastics_Economy 

 

Plastic packaging is the largest application of the plastic 

industry. The packaging industry is also a dominant plastic 

waste generator, as plastic packaging has a very short life 

span. In comparison, other industries use plastic over a 

longer period. For example, the life of plastic is 

approximately about 6 months in the packaging industry 

while in the building and construction sector plastic use is 

averaged at 35 years. Refer to Figure 14 for a deeper 

understanding of the content.  

 

 

 
Figure 14: Generation of plastic waste by different industries in 2015 

Source: Geyer et al.(2017) 

 

The New Plastic Economy World Economic Forum report in 

2016 listed some apparent drawbacks of plastic packaging 

utilisation and the subsequent waste disposal studied. In 

2015 it was estimated that 95% of plastic packaging material 

has a short first-use cycle only and there is an economic loss 

of about $80-120 billion. Only 14% of the plastic packaging 

material is collected for recycling. Also, plastics that are 

recycled are mostly transformed into lower-value 

applications that cannot be again recycled after use. 

It is estimated that in 2013 only 14% of the plastic 

packaging material is recycled and 14% is sent for 

incineration or energy recovery process and 72% of the 

plastic packaging material isn’t recovered as 40% is 

landfilled and 32% leaks out of the collection system. Also, 

pollutants are generated during the energy recovery process, 

which can have negative impacts on health. Refer to Figures 

15 and 16 for further details.  
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Figure 15: Estimates of worldwide plastic packaging material disposal 

Source: Project Mainstream Analysis 

 

 
Figure 16: Plastic packaging material value loss after single-use cycle 

Source: Expert interviews; Plastic News; Deloitte, Increased EU Plastics Recycling, Environmental, Economic and  

Social Impact Assessment – Final Report (2015); The Plastics Exchange; plasticker; EUWID; Eurostat 

 

The cost associated with the production of greenhouse 

gasses while manufacturing plastic and the cost of after-use 

externalities for plastics is estimated at $75 billion/year, 

which exceeds the plastic packaging industry’s profit pool. 

 

Worldwide records state that there are low plastic recycling 

rates due to the complexity of sorting and processing, 

unfavourable economics and also consumers are confused 

about which plastics are recyclable. Plastics have a low 

recycling recovery rate due to their low melting points 

which prevents other materials from being driven away 
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during reprocessing. Also, the recycling of plastic polymers 

is challenging as they have low density and low value. Due 

to the limitations of the economic viability of recycling 

plastic, recyclers have struggled to make a meaningful 

contribution to plastic supply chains. 

 

According to the report - ―Plastic Pollution - Our World in 

Data‖ - before 1980 recycling and incineration of plastic 

waste was negligible and 100% of the plastic waste was 

discarded and treated as single-use plastic. However, in the 

1980s incineration of plastic waste was introduced and in 

1990 plastic waste recycling was started. 

 

 
Figure 17: Global plastic waste disposal trends 

Source: Geyer et al.(2017) 

 

Sustainability Views On Reusable Packaging  

The packaging industry is a primary user of virgin materials. 

According to Plastics Europe 2018 reports, in Europe 40% 

of plastics and 50% of paper is used for packaging and 36% 

of municipal solid waste comprises plastic. This is due to 

developments in retail trade and the consequences of supply 

chains increasingly using single-use packaging. Also, Ellen 

MacArthur Foundation, 2019 estimated that 20% of plastic 

packaging could be replaced by reusable systems. The table 

attached in the report in Figure 18 discusses diverse types of 

sustainable packaging options, associated with green 

business strategies.  
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Figure 18: Sustainable packaging solutions 

Source: Sustainability of reusable packaging–Current situation and trends | Elsevier Enhanced Reader 

 

Scientific Strategies For Management Of Hazardous 

Industrial Waste 

Rapid industrial growth and commercialization have led to 

the generation of immense quantities of hazardous waste. 

There is a lack of awareness on the negative externalities 

related to the improper disposal of hazardous waste among 

the masses and the non-availability of an organized system 

for waste collection and disposal has caused environmental 

and human health degradation. Hence, the improper disposal 

and unscientific treatment of hazardous industrial waste has 

become a social liability. This toxic waste needs effective 

recycling or reprocessing and scientific disposal techniques. 

Listed here are a few hazardous wastes related to several 

industries.  
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Figure 19: Hazardous wastes associated with multiple industries 

Source: Environmental management of industrial hazardous wastes in India, Indian Journal of Environmental Health 

48(2):143-50, Dutta et al.(2006) 

 

Some of the likely negative externalities linked to non-

scientific disposal of hazardous waste: 

1) Fire hazards at landfills 

2) Emissions of air pollutants, dust and unpleasant odours 

3) Ground and surface water contamination and soil 

pollution, also a reduction in soil fertility due to 

chemical solvents, dyes, detergents, oil spills, 

pesticides, and paint residues 

4) Production of leachate and toxic compounds at landfills 

5) Negative impact on human health causing - cancer, 

asthma, mutation-related disorders, skin allergies, 

radioactive impacts on human health 

 

Green business strategies initiate the following steps to 

support the safe disposal of hazardous industrial waste - 

 

Recycling hazardous waste: Processing of hazardous waste 

can be done to extract valuable resource inputs. Examples of 

such waste are - used oil from industrial sectors or engine 

oil, battery waste, solvents, asbestos, fluorescent tubes, 

pesticides, and non-ferrous compounds like zinc and lead. 

Recycling e-waste is the need of the hour as it reduces the 

energy required to make new electronics, which are in high 

demand.  Reusing and recycling raw materials from obsolete 

e-products helps in conserving natural resources, mitigating 

pollutants and preventing global warming. 

 

Use of hazardous waste as a fuel: The cement industry, in 

particular, plays a vital role in using hazardous waste as 

energy inputs, which otherwise would be channelized to 

landfills, thus reducing the load on scarce fuel-generating 

resources and also preventing carbon footprints and 

emission of greenhouse gases. The cement manufacturing 

process is high energy-intensive and uses industrial waste in 

the form of fuel to cut down production costs.  

 

Industrial waste in the form of liquids - wash solvents, metal 

cleaners, machine lubricants, coolants, used oil or sludge, 

asphalt slurry; solid waste - battery cases, paper packaging, 

wood and rubber residue, sawdust, plastics; gaseous waste 

fuels - landfill gas, coke oven gases, refinery gases; can be 

used as alternative fuels by the cement industry.  

 

However, care needs to be taken while processing waste in 

the kilns so that there is a complete breakdown of the waste, 

otherwise, it can lead to emissions of harmful pollutants. 

Apart from the cement industry, these alternative fuels 

derived from hazardous waste can be used by thermal power 

and steel industries. Also in the aluminium industry, the 

waste generated called spent pot-lining can be used as an 

alternative fuel instead of coal in iron-melting blast furnaces. 

Scrap tyres can help generate pyro lytic gas for further use in 

other industries. Refer to Figure 20 which provides 

information on alternative fuels.  
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Figure 20: Alternative fuels and their calorific values 

Source: Resource recovery as an alternative fuel and raw 

material from hazardous waste Chakradhar et al. (2019) 

 

Destruction of toxic compounds through incineration: 
Incineration of toxic waste at high temperatures, say about 

1200 degrees Celsius approximately breaks down all organic 

matter - cardboard, paper packaging etc. However, if the 

waste isn't incinerated at high temperatures, this process 

releases air pollutants like dioxins and furans. Incineration at 

high temperatures serves a dual purpose of reduction of both 

toxicity and the volume of waste at landfills. Also, gases 

released through incineration can be used as energy 

resources for turbines to generate power. 

 

Challenges Green Business Initiatives Encounter  

Particularly in developing nations, industries are confronting 

multiple obstacles to commencing and sustaining green 

enterprises. A few of these challenges are listed in this 

section:  

 

Financial Obstacles: Taking up green business strategies 

from production to the sales process requires high capital 

costs initially, as it requires new energy-saving techniques, 

special equipment to mitigate pollutants, requires renewable 

and recycled material and research and development, which 

subsequently increase costs.  

 

Expenditure on physical assets for energy and land-use 

systems to attain the net zero targets by 2050 would increase 

to about US$9.2 trillion yearly or approximately US$3.5 

trillion more than the current expenditure. Refer to Figure 21 

for further information. However, businesses using eco-

friendly strategies in the long term will have reduced costs. 

For example, installing solar panels to generate solar energy 

would prove to be costly in the initial years, but over time it 

reduces electricity bills.  

 

 
Figure 21: Anticipated expense on physical assets for energy and land-use systems to attain the net zero targets by 2050 

Source: McKinsey Center for Future Mobility Electrification Model (2020); McKinsey Hydrogen Insights; McKinsey Power 

Solutions; McKinsey–Mission Possible 

Partnership collaboration; McKinsey Sustainability Insights; McKinsey Agriculture Practice; McKinsey Nature Analytics; 

McKinsey Global Institute analysis 
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As per the Central Banks and Supervisors Network for 

Greening the Financial System (NGFS), launched at the  

Paris ―One Planet Summit‖ in December 2017, attaining the 

net zero 2050 target would require about US$275 trillion in 

cumulative investments over 30 years and roughly US$250 

trillion more estimated as compared to the current policies. 

Figure 22 provides the global industry breakdown values.   

 

 
Figure 22: Yearly expenditure on physical assets and land use systems 

Source: Network for Greening the Financial System 2021 (Net Zero 2050 scenarios) REMIND-MAgPIE model; Vivid 

Economics; McKinsey Center for Future Mobility Electrification 

Model (2020); McKinsey Hydrogen Insights; McKinsey Power Solutions; McKinsey–Mission Possible Partnership 

collaboration; McKinsey Sustainability Insights; 

McKinsey Agriculture Practice; McKinsey Nature Analytics; McKinsey Global Institute analysis 

 

Figures 23 and 24 depict the carbon dioxide and other 

greenhouse gas emissions by utilizing different fuels and 

energy and land use systems for several industries. 

Furthermore, energy consumption is responsible for 83% of 

the carbon dioxide ejected from energy and land-use systems 

worldwide. Power and industry are the primary energy 

consumers and jointly they produce around 60% of carbon 

dioxide emissions globally.  
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Figure 23:  Carbon dioxide emissions from utilizing different fuels and energy and land use systems in 2019 

Source: EMIT database by McKinsey Sustainability Insights (September 2021, data for 2019); International Energy Agency; 

McKinsey Global Energy Perspectives; McKinsey Global Institute analysis 

 

 
Figure 24:  Percentage share of carbon dioxide, methane and nitrous oxide emissions per energy and land-use systems in 

2019 for various industries 

Source: EMIT database by McKinsey Sustainability Insights (September 2021, data for 2019); McKinsey Global Institute 

analysis 
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Persuasive decarbonisation efforts comprise moving the 

energy sources mix away from fossil fuels and towards zero-

emissions electricity and alternative low-emissions energy 

carriers like hydrogen. These clean renewable energy fuels 

need to acclimate to industrial and agricultural techniques, 

boosting energy efficiency and fulfilling the energy demand, 

operating within a circular economy; utilizing lesser 

emissions-intensive products, deploying carbon capture, 

utilization, and reducing ejections of greenhouse gases. 

Afforestation is extremely significant for reducing 

greenhouse gases.  

Figure 25 depicts the delivered cost of electricity to attain 

net zero in 2050. The transnational average expenditure on 

electricity to attain the net zero 2050 target is likely to 

increase in the short term and then decline back from its 

peak value. Figure 26 depicts the total global shift in jobs in 

various industries to attain net zero in 2050. As per the 

NGFS Net Zero 2050 strategy, approximately 200 million 

direct and indirect jobs could be earned and 185 million 

forfeited by 2050. 

 

 
Figure 25: The trends in the average electricity expenditure to attain net zero in 2050 

Source: Network for Greening the Financial System scenario analysis 2021 phase 2 (Net Zero 2050 scenario) REMIND-

MAgPIE (phase 2) model; Vivid  

Economics; World Resources Institute Power Plant Database; McKinsey Power Solutions; McKinsey Global Institute analysis 
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Figure 26: Total global shift in jobs in various industries to attain net zero 2050 

Source: Network for Greening the Financial System 2021 (Net Zero 2050 scenarios) REMIND-MAgPIE model; Vivid 

Economics; McKinsey Center for Future Mobility Electrification  

Model (2020); McKinsey Hydrogen Insights; McKinsey Power Solutions; McKinsey Sustainability Insights; McKinsey 

Agriculture Practice; McKinsey Nature Analytics; Jobs baseline  

(ILO, OECD, MinSTAT, INDSTAT, IHS, WIOD, IEA, US BLS, India NSS-Employment Survey, China-NBS, IRENA); Jobs 

multipliers (McKinsey Economics Analytics Platform, GTAP,  

Asian Development Bank, US BEA, OECD, Oxford Economics); McKinsey Global Institute analysis 
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Figures 27 and 28 depict the expenditure on assets to transit 

to the net zero 2050 scenario and the archetype of physical 

risk through the transition exposure versus the GDP per 

capita for various nations respectively. As a percentage 

share of gross domestic product, fossil fuel–producing 

nations and emerging economies would pay additionally as 

compared to other countries on physical assets for energy 

and land-use systems. Nations with lower GDP per capita 

and fossil-fuel resource producers have elevated transition 

exposures to attain a net zero scenario. 

 

 
Figure 27: Expenditure on assets to transit to net zero 2050 scenario 

Source: Network for Greening the Financial System 2021 (Net Zero 2050 scenarios) REMIND-MAgPIE model; Vivid 

Economics; McKinsey Center for Future Mobility  

Electrification Model (2020); McKinsey Hydrogen Insights; McKinsey Power Solutions; McKinsey–Mission Possible 

Partnership collaboration; McKinsey  

Sustainability Insights; McKinsey Agriculture Practice; McKinsey Nature Analytics; McKinsey Global Institute analysis 
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Figure 28: Archetype of physical risk through the transition exposure versus the GDP per capita for various nations          

Source: Oxford Economics; OECD; ILO; World Input-Output Database; IHS Connect; World Bank; International Energy 

Agency; US Bureau of Labor Statistics; 

India NSS-Employment survey; China National Bureau of Statistics; UN; International Renewable Energy Agency (IRENA); 

MINSTAT; INDSTAT; Global Solar Atlas; 

Global Wind Atlas; US Geological Survey; WEF; McKinsey Nature Analytics; McKinsey Global Institute analysis 

 

Also, green products prove to be more expensive as 

compared to non-green products and consumers as well as 

producers need to pay a premium to purchase green final 

products or raw materials respectively. Furthermore, the 

concept of green businesses is new to a majority of the 

community residing in developing nations. There is a need 

to create awareness and educate both consumers as well as 

producers on the hazardous impacts caused by non-green 

products on human health and the environment.  

 

Green products prove to be a bridge between environmental 

protection and customer satisfaction, but if there is a 

misjudgement or imbalance among any of the two concepts 

it may prove to be harmful. Going green strategies involve 

paperless transactions, which means lack of security of 

information, leading to theft and piracy. Manufacturers of 

certain non-green goods can put false propaganda about 

environmental friendliness which is called green washing.  

 

Hence, to popularize green products strategies shouldn't 

ignore the economic and social costs related to 

manufacturing and quality of merchandise. Green marketing 

is still at the infancy stage and further research needs to be 

developed to uncover its full potential to improve awareness 

for green products and services.  
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